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Abstract : Driven by the dual forces of deep digital technology penetration and structural transformation
of the cultural economy, the global cultural industries are undergoing their most profound restructuring since the
industrial era. Moving beyond the linear descriptions of digital technology's impact prevalent in existing literature,
this paper proposes an analytical framework of the "Digital-Cultural Ecosystem" to systematically examine the
value reconstruction process of cultural industries under the intertwined logics of platformization, datafication, and
intelligentization. The study yields three key findings: First, digital technologies are not external tools exogenous to
cultural production but rather reconfigure the underlying logic of creative generation, content production, distribution,
and consumption, forming a recursive loop of "production—mediation—consumption." Second, within the context
of platform capitalism, the criteria for measuring cultural value are shifting from the binary opposition of use value
and exchange value toward a tripartite value dimension of "attention—participation—data." Third, the coupling

of algorithmic recommendation mechanisms and user—generated content has given rise to a "paradox of cultural
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liquidity"—within the seemingly infinite cultural supermarket of choices, tendencies toward concentration and

homogenization have instead intensified. By integrating interdisciplinary perspectives from political economy, cultural

sociology, and media studies, this paper provides an integrative theoretical framework for understanding the dynamic

evolution of cultural industries in the digital era and explores the profound implications of this transformation for

cultural diversity, creative labor, and policy governance.

Keywords: Cultural Industries; Digital Turn; Platformization; Value Reconstruction; Cultural Ecosystem
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